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The essential e�commerce 

disruptive factors of 2021

By the end of the last quarter, 2021 had given the 

packaging industry a series of valuable lessons. 

From shortages in raw materials, extended 

delivery times and price increases to lowering 

marketing budgets and wishful thinking, the 

global events of 2021 were an avalanche of 

unpredictable situations for every vendor.

As a start-up that sold custom packaging to 

over 53,000 customers in 2021, we had to 

prepare and tackle these challenges head-on 

and in record time. �ere are the key lessons 

that we, at Packhelp, had to learn to 

operate  smoothly.  
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26%

2021 was not going 

to be anything like 2020

2020 was a uni#ue time in recent economic 

history where small to medium-size businesses 

thrived unprecedentedly, and with it, the need 

for packaging spiked to new levels.

2021 saw the aftermath of precisely that, with 

panic buying depleting stocks rapidly.

Where 2020 was about making the best out 

of a bad situation, 2021 demonstrated that 

the packaging industry needs to rethink 

its commercial operations.

According to a report published by Statista 

in 2021, “the ability to order customised 

products' was still leading as the most important 

factor for B2B buyers when shopping online.

Ability to orde
r

customized products

Easy return polic


y

Easy chceckou


t

Fast deliver

y

E�� or punch out 

including microservice 

connection

“The packaging industry 

needed to follow the B2B 

trends to the dot on all markets 

with easy return policies and 

fast deliveries”
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https://www.statista.com/


https://www.statista.com/
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Reinventing packaging 

to fit today’s world

One of the vital packaging trend changes 

that came with 2021 was a sustainable 

choice suitable for e-commerce, the fitted 

packaging. This item is designed to fit the 

product perfectly, with no wasted fabric and 

unnecessary wiggle room that can damage 

the product in transit.�

The second significant change was the 

introduction of additional packaging, 

a solution that addresses both retail and 

e-commerce needs. The concept is based 

on the following value proposition

“2021 saw retail and 

e-commerce at the forefront 

of packaging design trends, 

from manufacturing primary 

and secondary packaging 

to meeting the various 

industry needs.�
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What about seasonal trading?

2020 didn’t know seasonality trading 

in its traditional way, whereas 2021 saw 

things get back somewhat to normal due 

to the ease in restrictions worldwide�

However, a substantial number of our old 

and new customers still preferred to start 

stocking up right at the beginning of the 

first quarter, spiking our sales substantially 

for the first quarter of 2021�

This buying trend has had an overall 

negative impact on product availability and 

contributed to the supply chain crisis. 



https://fortune.com/2021/01/07/record-store-closings-bankruptcy-2020/
https://fortune.com/2021/01/07/record-store-closings-bankruptcy-2020/
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Two options� preparation 

or damage contro�

Following these events closely and analysing 

consumer behaviour, we predicted the increase 

in the supply of paper and cardboard demand 

as a direct result of the e-commerce boom after 

experiencing a full-on pandemic. As a result, we 

could keep on supplying our customers with 

no significant price increases.

To facilitate the supply of packaging to our 

customers and ensure the delivery will be made 

in time for Holidays, we provided a guideline and 

a delivery calculator to support every business 

that decides to buy from us. In addition, we have 

supplemented the number of account managers 

and customer service representatives. �

https://packhelp.com/e-commerce-trend-report-2021-holiday-season/
https://packhelp.com/holiday-season-delivery-calculator/


https://packhelp.com/supply-chain-disruption/
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The cardboard shortage skyrocketed 

packaging prices everywhere

According to the Producer Price Index and 

the US Bureau of Labour Statistics, the 

cardboard price peaked in February 2021. 

(See the chart here) 

As concerns about rising demand grew, giants 

like Amazon stockpiled cardboard starting 

January 2021, leaving smaller businesses empty-

handed. These actions created a monopoly and 

deeply affected companies that purchase their 

raw materials and packaging from China and US.

In May 2021, The Bureau of Labour Statistics 

stated in its Producer Price Index for Corrugated 

and Solid Fibre Box Manufacturing that 

the index measuring cardboard costs increased 

from 342.1 to 369.4. This spike was stage 2 in 

the global supply chain crisis(

The last two 0uarters of the year were 

extremely challenging, and late buyers 

worldwide had to pay a very steep price for 

cardboard. 

Packhelp’s customers 

did not pay this price.

Our local approach on 

sourcing ensured steady 

rates & availability.    

Once again, by following the events closely 

and by adopting the sustainable practice of 

sourcing locally, we have created all the 

necessary resources for on-time delivery 

and no additional fees or high quotations
.

https://www.supplychaindive.com/news/cardboard-prices-ecommerce-corrugated-box-paper/597879/
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Eco-friendly hashtags 

and brand shaming

With the continuous propagation of the unboxing 

phenomenon, packaging was a significant point 

of interest for both vendors and customers. 

Social media started buzzing with hashtags like  

#sustainablepackaging, #limitwaste, 

#badpackaging, etc. Public 
brand shaming� 

over the choice in packaging had propagated 

from online to offline and began swaying 

customers to reconsider their buying choices. 

These online events had an overall positive 

impact and developed active communities 

around waste management. And with it, the 

market pressure has initiated the beginning of 

a new chapter for sustainable packaging. 
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A more transparent 

communication

"Packhelp, with its unique position as a packaging marketplace, 

plays an important role in setting trends for sustainable 

packaging and shaping the future. It's both an opportunity and 

a huge responsibility. In 2021, I created an eco chapter – a special 

internal project with a mission to audit all sustainability-related 

information we provide about our products. This project brought 

more than expected, creating a wave of change. Starting in 2022, 

I am taking over the role of Head of Sustainability. My area has 

become the top priority for the company. We are working now 

on several projects with a simple mission� to help our customers 

make sustainable choices."

Zuzanna Mazurek

Head of Sustainability
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The ��P�� �limate �ummit has paved the 

way for new legislation on climate change

What do climate change and phasing out coal 

have to do with packaging? One of the events 

that changed the packaging game in 2021 was 

the COP2� climate action conference. 

Some debate that the plan didn’t succeed, but 

we already have a good start if we look at the 

small wins. 

New carbon footprint legislation is now 

being adopted in steps all over Europe, 

and with it, the complete ban of plastic 

bags in developing countries(

More corporations are taking climate 

matters into their own hands, investing 

in technological development(

Companies have started pledging 

sustainable measures to their business, 

from logistics to adapting a more local 

approach to sourcing materials. 

The goal is to limit waste and use sustainable 

packaging materials to withstand all outside 

factors that can alter the product during 

transport. 0owever, the packaging is much 

more than a protective layer for goods and 

contrary to popular belief, simple cardboard 

packaging is not enough to do the .ob. 
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Three Bully sustainable 

packaging products

Sustainability doesn’t begin and end at materials, 

but it’s much more. From sourcing to considering 

a product's lifecycle, global marketing is now 

entering a new era of development. Packhelp is 

proudly stepping into the future with investments 

in sustainable packaging solutions.

If you’re considering switching to eco-packaging, 

below are three Bully sustainable packaging 

product designs to get you started









https://packhelp.com/biodegradable-packaging/
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The T�P packaging 

trends of 2021

The essential role that 2020 has played in the 

evolution of retail and e�commerce echoed 

throughout the year 2021, and with it, the need 

for innovative packaging designs. It was no 

surprise that the packaging trends of 2021 were 

all about technological development & user 

response. The mainstream introduction of AR 

(augmented reality) and QR (quick response) 

codes took the industry to the next level. 
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Storytelling

Marketing has long become more than just 

buying and selling, and both creators and 

consumers everywhere appreciate the power 

of storytelling now more than ever.

This techni�ue uses customisation and 

creates a strong link between customers and 

businesses. Packaging acts like an enabler 

and is a suitable environment for this 

relationship to grow, creating thus loyalty. 

From establishing brand awareness to 

connecting with the market, custom packaging 

in all shapes and sizes is the trend that never 

goes away.



https://packhelp.com/made-by-designers/
https://packhelp.com/made-by-designers/
https://packhelp.com/design-showcase/?category=christmas
https://packhelp.com/design-showcase/?category=christmas
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Discover our most sold 

packaging products in 2021

Corrugated 

Envelopes

Full Colour 

Mailer Box

Double-Sided 

Mailer 

Classic 

Product Box

E-commerce 

Delivery Box

Two Piece 

Product Box

Eco )hite 

Mailer Box

Custom 

Rigid Box

Corrugated 

Product Box

Eco Colour 

Mailer Box

https://packhelp.com/mailer-box-eco/
https://packhelp.com/mailer-box-full-color/
https://packhelp.com/corrugated-envelope/
https://packhelp.com/ecommerce-delivery-box/
https://packhelp.com/classic-product-box/
https://packhelp.com/double-sided-mailer-box/
https://packhelp.com/plus/catalogue/custom-rigid-box/
https://packhelp.com/two-piece-product-box/
https://packhelp.com/corrugated-product-box/
https://packhelp.com/mailer-box-eco-color/


https://packhelp.com/editor/product/design/?sku=box-eu--mailer-box--45--cardboard-white-one-side--print-eco-color--foil-none&quantity=120


https://packhelp.com/design-showcase/
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The cardboard shortage 

skyrocketed packaging prices 

everywhere and was the final blow 

for many small to medium-sized 

companies that had to pay extra 

fees to meet the demands.

2021 was when sustainable 

packaging became necessary and not 

an option anymore. The C	P2
 

Climate Summit has paved the way 

for new legislation on climate change 

and the future of packaging.

And with it, 

a new chapter for 

sustainable packaging 

has begun...

Retrospective in a nutshell

The disruptive factors of 2021�

had significantly impacted the 

buying power of consumers and saw 

a lot of businesses struggling to stay 

afloat� which directly moved the 

need for packaging.

2021 saw retail and 

e-commerce at the forefront 

of packaging design trends, from 

manufacturing fitted, primary and 

secondary packaging to meet the 

various industry needs.

The global supply-chain crisis 

was inevitable. At the beginning 

of 2021, panic buying at its finest 

made packaging stocks diminish 

in record time, with prices 

skyrocketing globally. 
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Trending Packaging Products

To successfully predict the types of packaging 

that will be the bestsellers of 2022, we first 

need to look at the overall trending products 

in the targeted market. Remember that data 

differs depending on the area you’re trading. 

For example, this Shopify guide breaks down all 

the relevant highEdemand items to sell in 2D22 

according to the data available for the US, UK, 

Brazil, Netherlands, Sweden and France. 

https://www.shopify.com/blog/trending-products
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Print books and e-books

#E�tertpa�me�t

US 

Pp �p�a�� kr�k�sp�s�

B ���� kp �p�a�c

B E� �mmer e kp �p�a��

Vinyl LPs and CDs

#E�tertpa�me�t�

US  & UK 

Pp �p�a�� kr�k�sp�s�

B ���� kp �p�a�c

B E� �mmer e kp �p�a��

https://packhelp.com/book-packaging/
https://packhelp.com/book-packaging/
https://packhelp.com/ecommerce-boxes/
https://packhelp.com/ecommerce-boxes/


https://packhelp.com/cosmetic-packaging/
https://packhelp.com/boxes-for-clothes/
https://packhelp.com/ecommerce-boxes/
https://packhelp.com/ecommerce-boxes/
https://xlash.com/pl
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Household cleaning supplies

#�o�e�ar
e

Brazil 

Pac�a�in� aroaosals�

H �o�e�are aac�a�inp

H �etail aac�a�inp

H Protecti�e aac�a�inp

H ��co��erce aac�a�in�

Circuit board 

and components 

#Tech accessories

Netherlands 

Pac�a�in� aroaosals�

H Bo!es "or electronic 

H �etail aac�a�inp

H ��co��erce aac�a�in�

https://packhelp.com/protective-packaging/
https://packhelp.com/retail-packaging/
https://packhelp.com/boxes-for-electronics/
https://packhelp.com/ecommerce-boxes/
https://packhelp.com/custom-boxes-with-logo/
https://packhelp.com/retail-packaging/
https://packhelp.com/ecommerce-boxes/
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Play vehicle accessories 

#Homewar
e

Sweden 

Pa �a�an� srososals�

T �o�s sa �a�anc

T Presentataon bo�e�

T �etaal sa �a�anc

T �� ommer e sa �a�an�

Dinnerware 

#Homewar
e

Netherlands 

Pa �a�an� srososals�

T Homeware sa �a�anc

T Presentataon bo�e�

T �etaal sa �a�anc

T �� ommer e sa �a�an�

https://packhelp.com/retail-packaging/
https://packhelp.com/retail-packaging/
https://packhelp.com/ecommerce-boxes/
https://packhelp.com/ecommerce-boxes/
https://packhelp.com/protective-packaging/
https://packhelp.com/custom-boxes-with-logo/
https://packhelp.com/presentation-boxes/
https://packhelp.com/presentation-boxes/
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Pet carriers 

and crate accessories

#���s

Sw�d�t�

�eckegntg��r���ee�e�

P �r�e�t�e�n�t�a�t�i

P ���en���eckegnt�

P 
�c����rc���eckegnt�

Measuring cups and spoons  

#����wer
e

Sw�d�t�

�eckegntg��r���ee�e�

P �n�c@�twer���eckegnt�

P �r�e�t�e�n�t�a�t�i

P ���en���eckegnt�

P 
�c����rc���eckegnt�

https://packhelp.com/retail-packaging/
https://packhelp.com/retail-packaging/
https://packhelp.com/ecommerce-boxes/
https://packhelp.com/ecommerce-boxes/
https://packhelp.com/custom-boxes-with-logo/
https://packhelp.com/presentation-boxes/
https://packhelp.com/presentation-boxes/


https://packhelp.com/boxes-for-electronics/
https://packhelp.com/cosmetic-packaging/


https://packhelp.com/retail-packaging/
https://packhelp.com/retail-packaging/
https://packhelp.com/ecommerce-boxes/
https://packhelp.com/presentation-boxes/
https://packhelp.com/ecommerce-boxes/
https://packhelp.com/boxes-for-electronics/
https://packhelp.com/boxes-for-electronics/
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Packvertising is here to stay!

The unboxing trend is going strong, and with 

it, the opportunity to create packvertising 

online campaigns. With giants such as Dior, 

Sephora and Tiffany & Co, relying on their 

storytelling via packaging, more and more 

brands worldwide have begun communicating 

directly with their customer base using social 

media features.

Aesthetic feeds, influencer marketing and 

celebrities unboxing fabulous product boxes 

used to do the trick. But, when paid advertising 

generates thousands of ads per second, 

consumers become desensitised to advertising.!

How do you stay relevant in 2022 and what’s 

packaging got to do with it?



https://www.instagram.com/packhelp/




https://packhelp.com/bio-poly-mailers/
https://packhelp.com/thank-you-cards/
https://www.instagram.com/p/CN9gX14l0eS/


https://nogood.io/2021/02/23/klarna-marketing-strategy/
https://www.instagram.com/p/CUXIUonMjKe/
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Consistent brand experience

Laser Barcelona is all about design, street 

culture and caring for the environment. 

And both their products and packaging say 

precisely that!

To celebrate 11 years on the market, 

the brand invited a few illustrators to design 

packaging that �ust screams �aser top to 

bottom. And it couldn’t be a more natural 

extension of the product and the brand itself.

For Browniegod, packaging not only 

complements the product � it has become 

the product itself and the hero of their 

social media communication, all telling 

a coherent brand story.

https://www.instagram.com/p/CZBuqAZq0fY/
https://www.instagram.com/browniegod/


https://packhelp.com/10-brands-that-do-instagram-packvertising-right/
https://www.instagram.com/munopuzzle/
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FUN FACT

The term "packvertising" was first 

used by Adam Morgan from Big Fish 

to solve one of the XXI

st

 century 

advertising roadblocks. According 

to his packvertising theory
�

old-school linear advertising has 

negatively impacted the way brands 

create awareness.

https://www.youtube.com/watch?v=WLI-Z0pAuHE
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Today you can easily subtle a brand with the help 

of social media advertising, and packaging is the 

primary enabler for it. Remeber that consumers 

value more the product features than flashy logos. 

Paid ads is bombarding users with repetitive 

flashy logos and bold fonts, and it’s currently 

creating advertising fatigue, which leads to a 

decreased buying desire and brand association.

Consumers value the product features and 

how it serves their needs than flashy logos. 

You are already starting a successful subtle 

branding campaign by showcasing the desired 

information on the packaging rather than 

designing large logo placeholders.

If 2021 was all about big logos and vivid 

colours, 2022 comes with a more back-to-

basics approach to packaging design. It’s 

time to develop creative ideas to make 

your name stand out without shouting 

it from the top of a mountain.

 

The concept of subtle branding draws its 

origins from subtle advertising. The latter 

was first used in 1927 in the movie Wings 

for a placing bar of Hershey's chocolate. 

Subtle branding 

The main reason behind 

adopting the subtle branding 

approach on the packaging 

is to avoid visual redundancy.



https://packhelp.com/a-list-of-catchy-slogans-for-your-packaging/
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This packaging goes hand in hand with 

nostalgia and relies on graphic elements and 

copy that evokes the past. A viral example 

is the traditional brand Coca-Cola, which 

brought the old-school bottle and labels back 

to life for a limited edition campaign.

Vintage 

packaging

Try �ibrant 50s, psychedelic 

60s, or grungy 90s! Everything 

works as long as it matches 

the vibe of your product. 

Nostalgia’s about identifying 

the target audience and 

showcasing it to the relevant 

generation.
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https://packhelp.com/recommerce/


https://www.thinkwithgoogle.com/intl/en-cee/consumer-insights/consumer-trends/latest-digital-marketing-trends-2022/
https://www.thinkwithgoogle.com/intl/en-cee/consumer-insights/consumer-trends/latest-digital-marketing-trends-2022/
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Visible brand elements that 

communicate sustainable values

Water-based ink

QR codes with detailed info 

about the packaging

Plant trees with 

your orders

Engaging call to action 

copy and slogans

Eco-badges

Your choice in raw materials 

(e.g. kraft over coloured)

Eco-properties

Minimalistic graphic 

elements

Visible partnerships with other 

eco-friendly brands
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Five sustainable 

packaging designs

If you’re a brand considering 

building a statement around 

sustainability, here are five 

green packaging designs to 

get you started�

Eco White Mailer Box

Printed Paper Ba�Bio Poly Mailer

Eco Colour Mailer Box

Custom Tissue Paper

https://packhelp.com/mailer-box-eco/
https://packhelp.com/twisted-handle-paper-bag/
https://packhelp.com/bio-poly-mailers/
https://packhelp.com/mailer-box-eco-color/
https://packhelp.com/custom-tissue-paper/




https://packhelp.com/eco-properties/materials/biodegradable/
https://packhelp.com/eco-properties/materials/industrially-compostable/
https://packhelp.com/eco-properties/recyclability/recyclable/
https://packhelp.com/eco-properties/materials/vegan/
https://packhelp.com/eco-properties/materials/fsc-certified-material/
https://packhelp.com/eco-properties/recyclability/plastic-free/
https://packhelp.com/eco-properties/manufacturing/made-in-europe/
https://packhelp.com/eco-properties/recyclability/recycled-materials/
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What are eco-properties?

For a complete understanding, each eco 

property has a dedicated page on our website, 

where you can dive deeper into their definitions 

and applications and a range of packaging 

products that meet their re�uirements.

Every eco property has its own icon displayed 

on the relevant product pages. You can also 

find them in our Online Packaging Creator and 

have them printed on your packaging. We 

encourage you to use them to pass on the 

knowledge to your customers. 

ThereEs also an option to add a �" code with the 

label “Unpack my eco properties”, which directs 

your customer to a webpage featuring the eco 

properties associated with your packaging�

Eco properties are a collection of 

easy-to-understand characteristics 

related to sustainability in packaging. 

https://packhelp.com/
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Why are eco-properties 

essential in 2022

It improves the quality, transparency and 

accuracy of corporate communication

ItBs a fantastic tool against greenwashing

It allows brands to point concretely to the 

steps theyBve taken and the choices theyBve 

made to become more eco-conscious

ItBs an important step toward promoting 

sustainable best practices for all businesses

Can be used as a point of reference for 

any sustainability-related issue raised�

by customers

It is in accordance with the European 

regulations demanded from growing 

businesses

Offers confirmation and assurance to 

consumers who are becoming more 

sensitive to ecological demands

Eco-properties are an easy way to detect 

if a brand is sustainable or not

Last, but not least, it sets an example



https://packhelp.com/help-plant-trees/
https://packhelp.com/packhelp-eco-badge/
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Our findings in a nutshell

“The future 

of packaging 

is now.”

We have conducted a study on a company 

level-basis, sampling from all the relevant 

teams. The purpose? To help packaging 

champions worldwide to step into the future 

on the right foot. �ee what our packaging 

experts had to say about the industry.  







O
u
r
 
f
i
n
d

i
n
g

s
 
i
n
 
a
 
n
u
t
s
h
e
l
l

A Packaging Industry Retrospective Packaging Global Trends Predictions '22 PackhelpEs Trends Predictions '22

68

The Packaging Trendspotting Guide 

by Packhelp

     Participant Team: Product

The most popular proposals on 

sustainable packaging ideas straight 

from the product team.

Focusing on simple packaging, without 

foils and other finishes�

Favouring reusable packaging instead 

of single-us�

Creating sturdy packaging that can 

be re-shipped

Avoid repacking for aesthetic purposes

Choosing to go for compostable 

packaging over recyclable packaging

Working with homogenous materials

“Sustainable” 

was a keyword among our 

graphic design team as well, 

alongside “gradients” and 

“minimalistic”.&
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Packaging accessories continue 

to be a trend worth investing in

Packaging accessories were a big part of 2�21 

and are still leading the way in new product 

releases. They’re the most sustainable and 

cost-effective way to beautify a packaging 

product without additional foils or affecting 

its eco-property score.

We continue to focus on providing ready-made 

solutions and easily customisable items for 

a complete unboxing experience. �ee the list 

on the right. 

Paper�

bubble wrap

Printed tote 

bags

Thank you 

cards

Preprinted 

kraft tapes

Custom 

labels

Preprinted 

mailer boxes

https://packhelp.com/pre-printed-mailer-box-eco/
https://packhelp.com/printed-cotton-bags/
https://packhelp.com/custom-labels/
https://packhelp.com/paper-bubble-wrap/
https://packhelp.com/pre-printed-kraft-tape/
https://packhelp.com/thank-you-cards/
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Top Tips straight 

from our packaging 

experts
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With the pandemic reaching its (hopefully) last 

stage, we might see the comeback of retail. 

While e-commerce is likely to hold its firm 

position, brick-and-mortar might get a chance 

at re-establishing itself. That creates massive 

opportunities for many SOHOs and SMEs to 

open or reopen their stores and showrooms�

Bearing that in mind, I believe that many 

brands will like to diversify their packaging 

designs between retail and e-commerce. This 

distinction can rely on diversifying artwork, but 

also the structural design.

Looking back at most of the designs I’ve seen 

over the years, there are trends that we 

predicted at Packhelp. _ost brands tend to 

work with minimalism, and this trend seems 

to be rooted in the DNA of lots of companies.

Keeping the artwork laser-focused on the key 

branding elements – logo, social media tags, 

main taglines, or claims – works well and 

determines the whole design.

However, the one trend that’s bound to define 

the world of packaging in the next few years 

is the growing consciousness regarding the 

environmental impact of packaging. Both 

sides of the market have gained crucial 

knowledge. Companies strive to reduce their 

carbon footprint, and packaging seems like

a natural means of doing so. Our internal 

research confirmed that most of our customers 

frequently seek sustainable solutions. At the 

same time, end consumers expect commitment 

from brands. Transparency in business conduct 

pays off, and with consumers having a better 

grip over certifications and the reality behind 

materials used in packaging, I think the biggest 

market changes will stem from those 

sustainability-driven initiatives.

Kajetan Wyrzykowski

Head of Content, Packhelp
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When I was asked about my perspective on 

2022 trends in the packaging industry, I thought 

about boxes being equivalent to clothes that 

are “worn” by different products. I consider the 

fashion world a vibrant industry from which you 

can draw different inspirations; hence, I decided 

to share some of my ideas and observations 

with you.

I believe that the 2020s are a new era for both 

the packaging and fashion industry. �s I’ve 

mentioned before, I consider the fashion world

a strong source of inspiration, so how about 

applying some of its magic to the packaging 

industry?

When it comes to packaging designs for 2022, 

I notice an abundance of colour – appearing-

in eye catching shapes, colour)ul palettes 

and vivid shades – and I’m saying YES to all 

that$ �s in the fashion industry, intense colours 

are getting the respect they fully deserve�

If we start to create our packaging concepts 

the same way we create outfits, we can 

develop a consistent set of high-quality 

products in outstanding colours. It will lead to 

a unique unpacking experience and make the 

customers want to keep the packaging for 

future purposes – to wrap their gifts or store 

some favourite trinkets or jewellery.

The second li)e o) packaging is something 

that we need to consider, especially because 

another trend that might (and should$) stay 

with us for longer is reusability.

On the other hand, I know that the vibrant, 

multicoloured approach is not the only one 

because I see many breath-taking, 

minimalist designs inspired by the words 

“less is more”. It is a different approach and 

an excellent way of thinking about design 

and brand concepts. Natural earth shades 

are another trend in the )ashion industry 

this year (including brown, as in our kraft 

material$) which is worth considering. 

Minimalist thinking opens up many 

possibilities to surprise the customers with 

simplicity that can be cherished equally.
 

Marta Tomaszewska

Account Operations Manager, Packhelp
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We live in times where it’s tough to come up 

with something new, and I sometimes feel like 

I’ve seen it all before. Sentiments and 

comebacks always appear in the design, so it 

seems natural that designers are increasingly 

inspired by past decades. In 2022 I think we 

will see the most references to the psychedelic 

60s and the crazy 90s.

Certainly, we can also expect some universal 

solutions that never go out of fashion � 

minimalism and functionality will also be often

seen on the store shelves. I have also noticed 

that when it comes to cosmetics design, more 

and more companies decide on the very 

economical form and discreet packaging, which 

will not shout in the bathroom but will blend 

into the space. When it comes to minimalism 

in packaging, an interesting solution is to focus 

on only one element of branding and play with 

such elements as typography or the use of 

strong colour. �inimalism in the form can be 

effective � designing more interesting inside 

the packaging than outside is also a good idea 

to attract attention.

Another trend that is sure to gain momentum 

is sustainability in packaging. We’ve stopped 

coping with the amount of plastic and trash we 

produce, so you see more and more

experimentation with different materials to 

help deal with this problem. I have already 

heard about algae packaging, and recently 

I came across an exciting idea of packaging 

for cosmetics made of soap. I hope that 

more solutions like these will be available 

in the future.

Kamila Koźmiańska

Visual Designer, Packhelp
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The ability to use the packaging more than once 

will play a key role. People are more and more 

aware of changes in the environment and pay 

attention to the aspect of re�use. �nother issue�

is the growing awareness of certifications �such 

as ����. �ustomers want to know if the materials 

used to create the packaging are sourced 

sustainably and ethically. When it comes to the 

design trends themselves, I see more and more 

great projects in which the use of many colours 

decreases. I see many minimalist projects in which 

the kraft material plays are strongly exposed.

Read more about 

Packhelp’s Experts 

on 2022 Packaging 

Trends here.

Michał Ptaszyński

Head of Design, Packhelp

https://packhelp.com/packaging-trends/
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